


Office of Communications & Marketing

2017 Viewbook

INTRO

GRAPHIC DESIGN

PHOTOGRAPHY & VIDEOGRAPHY

DIGITAL STRATEGY & WEBSITE DEVELOPMENT

SOCIAL MEDIA STRATEGY & MANAGEMENT

MEDIA & PUBLIC RELATIONS

20

22

24

26



INTRO

The Texas Tech University Health Sciences Center (TTUHSC)
Office of Communications and Marketing offers professional
and creative outlets to relay news and messages for wide
or specific audiences. As the singular source for TTUHSC
news and advertising, the Office of Communications and
Marketing can help schools, institutes and departments

find their voice within TTUHSC.




GRAPHIC DESIGN

The graphic design team can create artwork for anything from
print media including marketing materials, invitations and
magazines to digital advertisements and social media design.
The team crafts customized artwork that communicates the
values and brand of TTUHSC while conveying the important
messages and function of each piece. Each professional
designer has years of experience transforming a client’s vision

into a product that resonates with its audience.
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NURSE ON DEMAND  SalesKit | Texas Tech Physicians

Gold Addy® Award for Sales Promotion
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DEAN’S FACULTY APPRECIATION  EventInvitation § RSVP | School of Medicine
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MOMMY MEDS  Mobile App & Logo Design | Infant Risk Center
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WORLD CONGRESS  Conference Program | Office of the President

Gold Addy® Award for Collateral Material
Publication Design — Book Design
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. Texas Tech Physicians
==y Posted by Jennifer Denney Nanz
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Texas Tech Physicians is going beyond standard treatment
and is pl Lubback with di d care

FAMILY CENTERED OBSTETRICS  Digital & Social Media Ads | Texas Tech Physicians Family Medicine



IMPACT REPORT  Publication | Laura W.Bush Institute for Women’s Health

Gold Addy® Award for Public Service Collateral — Annual Report
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TEXAS TECH UNIVERSITY

GROW

WWW.TTUHSC.EDU/ABILENE
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GROWING HOME  Brand Campaign | Office of Communications & Marketing
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TECH NURSING

Spring 2017

Magazine | School of Nursing
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TEHAS TECH GHIVERSITY WEALTH SCIEMCEE CENTER
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CAMPAIGN KICKOFF  Eventlnvitation | Institutional Advancement

Silver Addy® Award for Collateral Material —
Special Event Material Invitation Advertising
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Digital Invitation | Office of the President

Silver Addy® Award for Public Service Online/Interactive
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CELEBRATION OF GENEROSITY  Event Invitation | Institutional Advancement



SHOP  Spirit Shop Displays & Merchandise | TTUHSC Students, Faculty & Staff
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PHOTOGRAPHY
& VIDEOGRAPHY

Our photographers provide professional photography and
videography to document the TTUHSC story and provide
creative imagery that bring projects to life. Photography
and videography services are available for photo journalistic
coverage of news and events, marketing and advertising
projects, formal portraits, facilities and clinical photography
and video for all types of media. The team also maintains an
extensive database of images of TTUHSC events, student
activities and organizations, health care providers, faculty,

alumni and campus scenery, which is available by request.
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DIGITAL STRATEGY &
WEBSITE DEVELOPMENT

The digital strategy team communicates and maintains the
TTUHSC brand across a multitude of web and digital platforms.
They represent TTUHSC online through ttuhscedu and other
websites, social media, blogs and online content placement.
In partnership with other departments, they also maintain
the university's web guidelines and manage site content, web
development, campus announcements and events systern,
online analytics, search engine optimization and other digital
initiative projects. They can help establish and maintain an
online presence and explore strategic digital content and

social media options.
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SOCIAL MEDIA STRATEGY
& MANAGEMENT

Our dedicated social media team manages, monitors and
generates content on all social media outlets for TTUHSC
including Facebook, [nstagram, Twitter and more. The social
media team can assist you with the strategic placement and
repurposing of content through multiple online channels,
including the Daily Dose and Spirit5 blogs, increasing

dWdIeness of your announcements and events.



Ve haalth deserves expart care, which is wiry Texas
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TTP BRANDED
FACEBOOK GRAPHICS
Social Media Graphics | Texas Tech Physicians

Gold Addy® Award for Social Media - Campaign

NEW STUDENT ORIENTATION
Shirt & Snapchat Filter | TTUHSC

Gold Addy® Award for Integrated Advertising
Campaigns - Local
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MEDIA & PUBLIC RELATIONS

The communications team assists in relaying the university’s
news and events. They can assist in copyediting and writing and
custom media pitches to reach media locally, nationally and
internationally. Their experience working with media gives them
the ability to advise and create content for the most effective
reach of audiences. The communications team fields media
inquiries, assists journalists, writes and reviews marketing
materials, covers institutional events, drafts feature stories and

coordinates between people for the best coverage.
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Texas Tech University Health Sciences Center

Communications & Marketing

806.743.2143 | externalrelations@ttuhsc.edu | www.ttuhsc.edu/creative
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