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INTRO

The Texas Tech University Health Sciences Center (TTUHSC)
Office of Communications and Marketing of fers professional
and creative outlets to relay news and messages for wide
ar specific andiences As the singular source far TTUHSC
news and advertising, the Office of Communications and
Marketing can help schools, institutes and departments
find their voice within TTUHSC




GRAPHIC DESIGN

The graphic design team creates artwork for anything fram
print media, including marketing materials, invitations and
magazines, to digital advertisersents and social media design.
The team crafts customized artwork that communicates the
values and brand of TTUHSC while comveying the important
mesgages and function of each piece Each professional
designer has years of experience tansiorming a cient's vision

into a praduct that resonates with its audience.
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NURSE ON DEMAND 3SaesKit | Tesxas Tech Physiclans
Gold Addy® Awrard for Sales Prometion

IMPROVED PATIENT CARE

SEAMLESS INTEGRATION
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MOMMY MEDS Mobile App & Logo Design | Infant Rigk Canter



FOURTH W&RLD CONGRESS

LULTRASOUND IN MEDICAL EDUCATION
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WORLD CONGRESS Conference Program | Office of the President

Gald Addy® Award for Collateral Material
Publisation Design — Book Design
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PRESIDENT'S CIRCLE Membership Informational Facket | Office of the President



Texas 1s ramous For  TTU HSC
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TTUHSC PIONEER  Brand Campaign | Office of Communications & Marketing
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TTUHSC FIELD GUIDE  Walues Based Culture Employes Mamal | Department of Human Resoures
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IMPACT REPORT Publication | LauraW Bushlnstitute for Wearnen's Health

Gald Addy® Awrard for Public Service Callateral — Anmial Report
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TEXAS TECH SCHOOL OF VETERINARY MEDICINE  Print Ads | Office of the Chancellor

*Gﬂﬂﬁ@:ﬁ“ﬂﬂlﬁ!wﬂ“ﬂ“ﬂ Bronze Addy® Award for Newspaper Advertising in the
& +GaldAddy™ Award for Photography-Color-Camspaign Tenth District - Arkansas Louisiana, Oklahoma and Texas
. «+Judge's Choice Addy®
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TECH NURSING Magazine Series | School of Nursing
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Fall 2017 Tssue | Gold Addy® Award for Collateral Material — Publication Design
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TTUHSC SOP VIEWBOOK

Program Booklet | Schoal of Pharmacy

SEPTEMBER 3
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CELEBRATION OF GENEROSITY  EvemInvitation | Institutional Advancement

15



QUAIL HUNT INVITATION DonorFvent | Texas Tech University Schoaol of Veterinary Medicine

+ Gold Addy® Awrard for Collatera] Material —
Special Event Material Invitation Advertising

+ Judges Choice Mdy'
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SOM INTERVIEW PACKET Recruiting Material | Schoaol of Medicine



POP-UP SHOP  Spirit Shop Displays &Merchandise | TTUHSC Students, Faculty & Staff
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SHP 35TH ANNIVERSARY Event Imritation & Program | School of Health Professions
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PHOTOGRAPHY
& VIDEOGRAPHY

Our professional multimedia team prevides photegraphy
arnd wvideography to document the TTUHSC story and
ereate images which bring projects to life Phatography and
videography services are availible for phote journalistic
coverage of news and events, marketing and advertising
projects, fermal portraits, facilities and elinical photegraphy
ard video for all types of media. The team also maintains an
extensive database of images of TTUHSC events smdent
activities and organeations, health care providers, faculty,
alurani and campus scenery, which is available by request.






SOCIAL VIDEOS LOCATION HEADSHOTS
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CAMPUS PHOTOS

VIDEO SETUP EVENT COVERAGE
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DIGITAL STRATEGY &
WEBSITE DEVELOPMENT

The digtal strategy team communicates and maintaing the
TTUHSC brand across a multitude of web and digital
platforms They are the online voice for TTUHSC at thse.
edu and otherwebsites, social media, blogs and online content
placement. In partmership with other departments, they alss
maintain the universitys web guidelines and manage site
cortent, web developrent, campus announcements and euwents
ayatern, online analtics, search engine optimization and ather
digital initiative projects They help establish and maintain
an online presence and explore strategic digital content and
social media eptions.






SOCIAL MEDIA STRATEGY
& MANAGEMENT

Our dedicated social media tesrn manages, meonitors and
generates content on all social media outlets for TTUHSC
incduding Facebook, Instagram, Twitter, YouTube and more The
social media team can assist you with the stmtegic plhcement
and re-purpasing of content through multiple online channels,
including the Daily Dose and SpiritS blogs, incraasing awarensss

al your announcements and aents
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Texas Tech University Health Scaences Conter is with Texas =

Tech University Health Sciences Conter School of Mursing.
Sepismber 30 -8

Wender whal a day looks lile 1oF a nursing student at STTUHSC? Mastala
Abu-Hileh shows behind the scenes of A Day with Purposa!
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TTP BRANDED
FACEBOOK GRAPHICS
Secial Media Graphies | Texas Tech Physicians

<

Gold Addy® Award for Social Media - Cammign

NEW STUDENT ORIENTATION
Shirt & Snapchat Fiker | TTUHSC

Gold Addy™ Award for Integrated A dvertising
Campaigns - Lacal




MEDIA & PUBLIC RELATIONS

The communications team assists in elying the university's
rews and erents They assist in copy-editing and writing and
custorn reedia pitches to reach media locally, nationally and
internationally Their experience werking with medin gives them
the ability to advise and create content for the mest efective
mach of andiences. The communications team felds media
inquiries, assists jpurnalists, writes and reviews marketing
rmaterials, coves institutional events, dmfts feature stories and
eoadinates with the media for the best coverage.
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T

Texas Tech University Health Sciences Center

Communications & Marketing

B06.743.2143 | externalrelationa@ttuhac.edu | www.ttuhac.edu/creative
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