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Goal
• Enhance students’ awareness of Internet 

resources and content.
• Improve students’ ability to perform research 

effectively on the Internet.
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Objectives
• Students will:

§ Expand their knowledge of the information types 
available on the Internet.

§ Recognize the differences between licensed library 
resources and information found freely on the 
Internet.

§ Learn how to critically evaluate websites for quality.

6/12/18 3



Search Engines & Web Portals
• Allow users to insert words or subject topics 

into a search box.
• Search through a web index which contains 

millions of web pages for requested terms.
• Offer advanced techniques to conduct web 

searches, such as Boolean operators.
• Web portals can best be described as the one-

stop-shop. These portal sites contain email, 
chat services, and retail accessibility among 
other points of interest. 
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Search Engines continued
• Search engines offer the web user the 

opportunity to conduct a more 
comprehensive search as it uses more than 
one index to find the terms.

• Search engines and mega search engines each 
provide results based on relevancy rankings. 

• Web portals are doorways to sites with lots of 
organized information. An example of a web 
portal is: USA.gov.
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http://USA.gov
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Examples of Search & Mega Search Engines

Search Engines
• www.google.com
• www.bing.com
• www.yahoo.com

Mega Search Engines
• www.dogpile.com
• www.mamma.com
• www.zoo.com

http://www.google.com/
http://www.bing.com/
http://www.yahoo.com/
http://www.dogpile.com/
http://www.mamma.com
http://www.zoo.com


Review Point
• Performing a search on a search engine will 

typically result in a limited number of hits with 
highly relevant content.

§ True or False?
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Answer
• False

§ With the vast amount of content online, web 
searches typically retrieve millions of results.

§ However, only some of the results may be 
relevant. The user must determine value by 
evaluating and analyzing the information.
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Internet Pros & Cons
The Internet is an avenue by which all types of 
information can be expressed, found, and shared.
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• Cons
§Copyright issues:  i.e.; 

Content may not be in the public domain

§No guarantee of authority

§No guarantee of privacy

§May contain malicious websites

• Pros
§Freedom of expression

§Starting point to search 
for ideas

§ Ideas contributed and
information exchanged



Internet vs. Library Resources
• Internet

§ A good starting place to find background information.
§ No quality control exists for information on the Internet.
§ Individual is responsible for judging value and reliability.
§ Many full–text journal articles and eBooks are not accessible 

free-of-charge.
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Internet vs. Library Resources

6/12/18 11

• Library resources
§ Screened for quality and value to faculty and students.
§ Scholarly in nature.
§ Relevant to the knowledge domains of the institution.
§ Licensing fees paid by the library give patrons access to 

thousands of full–text resources.



Review Point
• Rigorous quality control for Internet 

information and resources exists.

§ True or False?
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Answer
• False

§ Anyone can post information online.                    
The individual user is responsible for determining 
reliability and usefulness.

§ However, library resources are screened by 
information professionals for quality and 
relevance to the institution.
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Evaluating Internet Resources – AVOCADO*

• Criteria for evaluating websites:
§ Accuracy
§ Value
§ Organization
§ Coverage
§ Authority
§ Date
§ Objectivity
*University of South Alabama Biomedical Library. (2009). �Evaluating Information from the Internet – AVOCADO.� Retrieved from

http://biomedicallibrary.southalabama.edu/library/?q=websites
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Accuracy
• Is the author an expert in the field?
• Can the information on the site be verified by 

other credible sources?
• Is there a reference page or 

bibliography?
• Are there any obvious errors: 

§ Content? 
§ Grammar? 
§ Typographical errors?
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Accuracy Examples
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References 
provided

Authorities in 
the field 

documented



Value
• Does the content of the website meet your 

information needs?
• Is the information new, unique, timely, and/or 

appropriate?
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Organization
• Is the website intuitive and easy to navigate?
• Is the information easily understood?
• Is the website design visually appealing?
• Are the images and graphics of high quality?
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Organization Examples
• Compare the organization of the following 

websites:
§ http://www.drugs.com/
§ http://www.nlm.nih.gov/medlineplus/druginform

ation.html
§ http://druginfo.nlm.nih.gov/drugportal/drugporta

l.jsp
• Are the websites easy to read? Can you find 

information easily? Are they cluttered? 
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http://www.drugs.com/
http://www.nlm.nih.gov/medlineplus/druginformation.html
http://druginfo.nlm.nih.gov/drugportal/drugportal.jsp


Coverage
• What is the author’s stated purpose? 

§ Example: Mission Statement

• What subjects are covered?
§ Example: Inclusion Criteria

• Is this part of a larger work, project, or study?
• Are there any obvious limitations?
• Is the site under construction?
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Coverage Examples

6/12/18 21

1.

2.

3.



Authority
• What are the author’s credentials? 
• What is the author’s reputation?
• What is the URL ending? 

§ .gov, .com, .edu, etc.

• Was the site referred to or linked from a 
reliable source?

• Is there contact information available?
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Authority Examples
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Author’s credentials

Contact 
information

.gov domain



Date
• How current is the information on the website?
• Is the�Last updated� date listed on the page?
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Date Examples
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Objectivity
• What is the purpose of the page?
• Is there any obvious bias?
• Are all points of view covered?
• Are advertisements present?

§ This may or may not affect the objectivity 
of the author or the content.

• Is the website trying to �sell something?�
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Objectivity Examples
• Compare the following websites for 

objectivity:
§ http://www.webmd.com/
§ http://www.healthline.com/
§ http://www.mayoclinic.com/
§ http://cdc.gov/
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http://www.webmd.com/
http://www.healthline.com/
http://www.mayoclinic.com/
http://cdc.gov/


Final Points
• The Internet is a good place to start research 

in order to retrieve background information.
• The individual user must evaluate websites for 

reliability and usefulness.
• Resources provided by the library are available 

for in-depth research and study.
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Glossary
• Accuracy The extent to which content on a website is 

supported by references and expertise.

• Authority The reliability of information on a website, 
based on author’s expertise and reputation.

• Boolean Operators Define the relationship between 
words or groups of words (AND, OR, NOT).

• Coverage The scope of content of a website;  includes                  
the subject-matter and topics covered.

• Date The currency of a website’s content.
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Glossary cont.
• Objectivity Neutral point-of-view; information is 

presented wholly and without bias, prejudice, or favoritism.

• Organization The usability of a website based on how 
information is displayed. 
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Glossary cont.
• Mega Search Engines Search engines that allow the 

user to search more than one search engine at once. The 
Mega search engines browse through several search engines 
each with its own index of sites and ranking of information.

• Search Engines An index of Internet sites that allows the 
user to conduct a search. The computer browses through this 
index of sites to locate relevant results.
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Glossary cont.
• Web Pages A document written in hypertext language 

that is recognized by computers. 

• Web Portals Can best be described as the one-stop-shop. 
§ Contain email, chat services, and retail 
§ Are designed to keep the user on these sites. 
§ Generate a great deal of advertising funds based on the amount of 

traffic they generate.

6/12/18 32



Glossary cont.
• Value The worth or importance of 

information to users based on their needs.
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For Future Study
Georgetown University Library. (2009).  Evaluating Internet Resources. 

Retrieved from http://www.library.georgetown.edu/tutorials/research-
guides/evaluating-internet-content

National Cancer Institute. (2009).  Evaluating Health Information on the 
Internet. Retrieved from 
http://www.cancer.gov/cancertopics/factsheet/Information/internet

University of California – Berkeley Library. (2009). Finding Information on the 
Internet: A Tutorial.  Retrieved from 
http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/FindInfo.html
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http://www.library.georgetown.edu/tutorials/research-guides/evaluating-internet-content
http://www.cancer.gov/cancertopics/factsheet/Information/internet
http://www.lib.berkeley.edu/TeachingLib/Guides/Internet/FindInfo.html
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