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(Stating the sentiments of the Student Senate regarding the implementation of an “Organization
of the Month” award)

WHEREAS, the TTUHSC Student Government Association (SGA) is the recognized governing
body for students at the Health Sciences Center and is tasked with the promotion, coordination,
and direction of student affairs & activities affecting the Health Sciences Center student body as
an entity as well as encouraging communication among the individual schools that compose the
Health Sciences Center,

WHEREAS, one such method of promoting student activities and encouraging student
organizational excellence is through the awarding of honors to deserving student organizations,

WHEREAS, the TTUHSC SGA Social Committee is currently tasked with organizing the HSC
Student Senate Awards,

THEREFORE BE IT RESOLVED, that the Student Senate of Texas Tech University Health
Sciences Center establishes an “Organization of the Month” award in which nominations will be
submitted online with the Social Committee voting on the final award winner(s); the President &
Advisor of the winning organization will receive a congratulatory email and certificate from the
Student Senate & SGA President with copies sent to the appropriate Dean(s) and TTUHSC
President.

BE IT FURTHER RESOLVED, that this resolution be spread upon the Journal and that copies
be sent to Tedd Mitchell, MD, TTUHSC President and Texas Tech University System
Chancellor; Margret Duran, MRC, Assistant Vice President of Student Services, Registrar &
Financial Aid; McKenzie Morris, Editor of The Daily Toreador, and to the students of Texas
Tech University Health Sciences Center.
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